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TABLE 1

Course title

Innovative technologies in tourism

Course
structure

Themes and types of activities:

1. The latest tourism products in innovative
marketing activities of tourist enterprises
(lecture).

2. Innovative approaches to transport activities
in the tourist industry (lecture).

3. Marketing technologies in the promotion of
new domestic tourist products (lecture).

4. Competitiveness and quality in marketing of
tourist product (lecture).

5. Technical support of modern tourist office
and Internet use technology in tourism (lecture,
seminar).

6. Internet and marketing techniques in
promoting of innovative forms of Ukrainian
tourist product ((lecture, seminar).

7. Innovative multimedia technologies in
tourism (lecture, seminar).

8. Extreme tourism as a new kind of innovation
in tourism (lecture, seminar).

9. Methods of protection of
information in tourist activities
seminar).

personal
(lecture,

Short
description of
the course

The course focuses on the synthesis of
theoretical, philosophical and practical bases of
the importance of innovation in tourism,
including recreational activities.

Requirements
for teacher

Special skills and knowledge of didactics-
methodology subject; teaching experience

Teacher -
Course
Instructor

Associate Professor Vitaly Sharko

Institution /
Department

Kherson State University, Faculty of Natural
Sciences, Human Health and Tourism / Tourism
Department

7

Target Group

People working in tourism sector
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8 |The duration of |8 weeks for 4 hours / per week
course study (in
weeks)
9 Language of |Ukrainian
teaching
10| Credits number |3
11 Number of |90
hours
12 Class work |30
13 | Individual work |60
15 | Form of control|1. Evaluation of students’ work during practical
training.
2. Evaluation of individual task realization.
3.Carrying out of final control in the form of
exam (oral and written response).
16| Criteria for |All forms of control refer to the lectures’
evaluation content
17 Terms of Regular attendance at lectures / seminars and
admission to |work in the frameworks of the seminar
the monitoring
and evaluation
of knowledge
(exam)
18| Type of the |Document confirming the successful pass of
document professional development
confirming the
successful visit
of the course
19| Organizational |Location: Kherson State University
instructions |Recommended number of participants: 20
20| Literature and Basic literature:

study materials

1. 3anescoruii 1. II.. 3aneBcbka JI. T'.

Kowmm 'torepHi Ta imdgopmairifini rexuosorii B
aKTUBHIi peKpearlii I CIIOPTUBHO-03I0POBUOMY
Typu3Mi : HaBY. Ioci0. Ayis1 MaricTpis ¢ia.
BuxoBaHHdA. / 1. II. 3aneBcbkuii. JI. I'. 3aneBchKa.
-JI.  JIAY®K, 2010. -167 ¢

2. HWrxomHUKOB, B. ®. NHDOpMaAIIIOHHEIE
TEeXHOJIOTUY B MHAYCTPUU TypuU3Ma : yueOd.-MeTo/I,
mocobue / B. ®. Ukomaukos, M. H. CagoBckas. -
Muuck : PUIIO, 2014. - 78 c.

3. MHronHuMKOB, B.®. 'eouH(popMaIinoHHBIE
cucTeMbI : yueb.-meTos. mocodbue / B.D. UkoH-
HuKoB, A.M. Cenyn, H.I'. ToxkapeBckasa. MuHCK :
BIray, 2010. -154c.

4. Wnveurona C. II. HHOBAaIIMOHHBIHI
menemxmeHT / C.Jl. NiabenkoBa, JI. M. I'ox6epr,
C. 0. dAryaun u ap. — M. : FOauru, 2007. —

126 c.
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5. HMuHOBanMoOHHOE pPa3BUTHE: DKOHOMUKA,
WHTeJJIEKTYaJbHbIe PeCypChl, YIIpaBJIeHUE
3HaHUAMU / non pemaknueit b. 3. MuibHepa. —
M. : UH®PA-M, 2010. — 675 c.
6. ExonoMmika i1 opraHisallia iHHOBaI[iliHOL
nigapHOCTi : migpyuynuk / O. I. Boakos,
M. II. leaucenko, A. Il. I'peuan Ta iH. ; mig pen..
mpod. O. I. Boakosa, nmpod. M. II. lenucenka. —
K. : BII "IIpodecionan”, 2004. — 960 c.
7. Mamaxosa H. H. UuHoBanuu B Typusme u
cepBuce / H.H. Manaxosa, I[. C. Ymakos. — M. :
HNEKII "MapT" ; Pocros u/]l : U3gaTenbCcKuit
merTp  MapT", 2008. — 224 c.
8. MapxkeTuHr iHHOBAIlil 1 iHHOBAIIil B
MapKeTuHTy : MOoHorpadisa / 3a pen.
C. M. Imnamenka. — Cymu : BT[]
"Vuisepcurercrka Kuura' , 2008. — 615 c.
9. Muxsao M. A. Posas nHHOBaIUil B TypuU3Me :
yuebuuk / M.A. Muxuao. — M., 2004. — 210 c.
10. MoposoB M. A. NHpopManinmoHHbIe
TEXHOJIOTUU B COI[MAJIbHO-KYJIbTYPHOM CEepBUCE U
Typuame. OprrexHuka : yueOHUK /
M. A. Moposos, H. C. Mopozosa. — M. :
Axanemusa, 2004. — 240 c.
11. HoBukos B. C. UaHOBanmumu B Typuame: yue0.
rmocobue IJisi CTYJIEHTOB BBICII. YUeOH.
daBemenuii / B. C. HoBukos. — M. :
WNsnarenpckuii meurp Axagemusa , 2007. —
208 c.
12. CeBactnanoBa C. A. PeruonaabHOE
IJIAHMPOBaHME PAa3BUTHUA TypU3Ma U
TOCTUHUYHOTO Xas3AlcTBa : yueOHOe mocobdue /
C. A. CeBactoanoBa. — M. : KHOPVYC, 2007. —
256 c.
13. Yen P. H. UudopmanuoHHbIe CUCTEMbBI U
TEeXHOJOTUM B TypusMe. IIporpaMMHBIN KOMILJIEKC
"OBepusa-Typusm” Bcex popm 0o0yueHUs : yuebGHOE
mocooue / P. H. Yen, B.C. IlorHomMapeHKoO,
N. A. 3osorapesa u ap. — X. : ]I "MHKIK",
2011. — 404 c.

Additional literature:
14. Bockpecenckuit B. 10. MexayHapoaHbIi
TypusM. MHHOBAIIMOHHLIE CTPATEr PA3BUTHUA :
yuebu. mocodue / B. IO. Bockpeceuckuii. — M. :
IOHUTU — Mana, 2007. — 159 c.
15. InnoBanifinuii po3BUTOK ITPOMMCJIOBOCTI
Ykpainu : mounorpagia / O. I. Boakos,
M. II. lenucenko, A. Il. I'peuan Ta iH. ; mig pen.
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mpod. O. I. Boakosa, npog. M. II./lerucenka. —
K. : KHT, 2006. — 648 c.

16. Kozak IO. I'. MixkHaponHi cTtpaTerii
exoHomiuHOTO po3BuTKyY / IO0. I'. Kosakx,

0. 1. €xanypos, B. B. KoBaneBcbkuii Ta iH . —
K., 2005.

17. KyuepoB A. II. O0beKTHOE ynpaBJeHHe:
HOBAITMOHHBIN 11 MHHOBAI[MOHHLIA MEHEIKMEHT B
rypusme / A. II. KyuepoB. — M.: IzmaTesnbcTBO
"Coytauk+", 2009. — 208 c.

18. Jlanuu E. B. 9KoHOMHUYECKUH IIOTEHI[ia
npennpudaTud : MmoHorpagusa / E. B. Jlanun. —
Cywmebl : UTH "Yuusepcurerckas xuura , 2002, —
310 c.

19. JIo6imeBa O. O. PUHOK TYypUCTUYHUX TOCTYT
(reomrpocTOPOBi acmeKTH) : HaBY. MOCiOH.

0. O. JIiobineBa. — 3-e BuAg., mepepod. Ta IOII. —
K. : "AnxsTrnpec”, 2005. — 436 c.

20. Maxkapenxko I. II. Hamionmanpua imHOBaIiina
cucreMa YKpaiuu: npobjeMu i TpUHIIUIIN
mooymoBu / 1. II. Makapeuko, H. M. Konka,
O.T. Poroxwun Ta ia. — K. : Ia-T nmpobaem
HallioHaJbHOI Oe3nexu, 2007. — 520 c.

21. MoposoBa E. fI. O9koHOMHUKa 1 opraHmsaius
OIPeIIpPUATUN CONAJIbHO-KYJIBTYPHOU cepshl :
yuebHoe mocobue / E. fI. MoposoBa,

. I1. TuxonoBa. — CII6. : U3a-Bo
Muxainiaosa B. A., 2002. — 318 c.

22. Hukudopos B. 1. Chepa Typusma:
PBIHOYHBIN MeXaHMW3M U CHUCTeMAa yIIpaBjeHUud /
B. Y. Hukudopos. — CII6. : Usx-so CIIGTYOD,
2000. — 176 c.

23. IlnoruuxkoBa H. . Komniexcuasa
aBTOMATH3aINusA TYpHUCTCKoro busueca. . 1:
NudopmanmonHblie TEXHOJIOTUN B Typhupme /
H. U. Ilnoraukosa. — M. : CoBeTckuii cuopr,
2001. — 320 c.

24. Tlnoruuxkosa H. . KomniekcHas
aBTOMAaTH3anusaA TypHUCTCKoro 6musueca. Y. 2 :
NupopMannoHHbIe TEXHOJOTUU B cepe
roctenpuuMmctBa / H. . Ilnotaukosa. — M. :
Coserckuit cmopt, 2001. — 285 c.

25. Moxua M. A. Exonomika i opranmisarmis
iHHOBAIIiIIHOI AiAJBHOCTI : HABUAJBLHUN ITOCIOHUK
/ M. A. Hoxna, B. B. Cragauk. — K. : Bug-ii
meHTp Axazemisa”, 2005. — 25 c.
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26. Illymmerep 1. A. Teopus 5KOHOMUYECKOTO
pasButus: McciiemoBanue npeanpuHUMATEIbCKON
mpubbIIN, KaOouTala, KpeauTa, IIPoIeHTa 1
IIMKJIa KOHBIOHKTYPHl / Y. A. IIlymmerep. — M. :
IIporpec, 1982. — 456 c.
27. ®ininenko A. C. EKOHOMIUHUI PO3BUTOK
cydacHOl muBimisalrii : HaBY. mOCiOH. /
A. C. ®dinrinenxo. — 3-€ Bua., mepepod. i omoB. —
K. : S8uagna Ykpaiau, 2006. — 316 c.
28. ®enyiona JI. I. InHOBaIiliHA eKOHOMIKA :
migpyuauk / JI. I. @egynaosa. — K. : JIubensn,
2006. — 477 c.

Web-sourses:
29. T'eoindopmarriiiai cucremu [EnekTpoHHMMA
pecypc]. — Pexxum gmoctyny :
http://www.dataplus.ru/.
30. I'mobanpHa cucrema OPOHIOBAHHS KBUTKIB,
roTeJIiB, aBTOMOOiIiB I iH. — Pesxum mocrtymy :
http://www.amadeus.ru/.
31. Iadopmariiinuit pos3ain BececBiTHBOL
TypucTchbKoi opranizarii (BTO). — Pexxum
noctymy : http://www.world-tourism.org/.
32. Caiir iH(opMmaIlifiHO-aHATITUYHOTO IeHTPaA. —
Pe:xxum moctyny : http://www.pravo-
law.kiev.ua/cgi-bin/matrix.cgi/pravo.html
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TABLE 2

22. COURSE
OBJECTIVES

Objective: to form in future specialists the theoretical basis of
knowledge on the development and implementation of
innovative tourism product, the use of innovative technologies
in its formation, tourists’ service, the application of new
information technologies in the activities of tourism
organization, promotion and sale of new tourist products, as
well as applying them to increase the efficiency of enterprise

To justify the reasons for

work.
Methods and Monitoring
forms of and
Learning objectives educational .
evaluation
process £
.. orms
organization
To represent the necessity of tourist Lecture, If you
enterprises transition to the Assignments want to
introduction of scientific and for the control the
o |technological progress achivements portfolio, work folder
20 land its impact on the intensity of Group portfolio of
< |innovation use in tourism industry. discussion, each
% To reproduce the key concepts of work in small | participant
ﬁ innovative technologies in tourism groups of the
— |industry. seminar
D
(5}
=%
n

improvement of tourism services,
through the introduction of
advanced innovative technologies
and modern forms of organization
and management activity.
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To possess the skills of marketing Working in | Reflection
© |techniques application in promoting | small groups, (self-
© |new domestic tourist products, as small pieces analysis),
,‘,5 well as elements of communication simulation Self-
S $|impact in system of new product exercises and | conducting
'g E; sales. concepts, short| exercises
© 2 To be able to apply innovative presentations and
@ £|multimedia technology in tourism. discussion
'3 8|To know the basic factors of with
S |influence on the intensity of the colleagues
@ |use of innovation in the tourism (mutual
= enterprise. evaluation,
discussion)
= To apply an innovative approach in Cases (Case |Presentatio
§-5' the development and promotion of study), work n of
k= S|promising tourist destinations and in small solutions
3, g|providing quality services for groups, group | for cases
g S| tourists. discussion (Case
Lé % study)
E
RS
(]
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TABLE 3

23. SUMMARY OF LECTURES

5| 2 F
iy
-
5= E| 2=
o ™ G
Ne S RIER:
FREE
=2 g5 e
OE=|%E
S5 &3
£ &
Theme 1. The latest tourism products in
innovative marketing activity of tourism
enterprises.
Lecture 1.
111, Clasification of innovations used in tourism. 2/- 6
1.2. Factors of influence on the intensity of the
innovation use in tourism enterprise activities.
1.3. The ways of innovative variety of tourism product
offers.
Theme 2. Innovative approaches to transport
activities in the tourist industry.
Lecture 2.
2 |2.1 Features of charter transportation in low cost| 9/ 6

airline activity.

2.2. Characteristic features of low-cost companies
activity in tourism.

2.3. Non-conventional types of transport in tourism.

Tempus Project ("543681-TEMPUS-1-2013-1-DE-TEMPUS-JPHES-CruiseT")é




INNOVATIVE TECHNOLOGIES IN TOURISM 11

Theme 3. Marketing technologies in the
promotion of new domestic tourist products.
Lecture 3.

3.1. Features of the application of marketing mix in the
3 development of new tourism products. 2/- 6
3.2. Tools to contribute active promotion of a new

tourism product.
3.3. The elements of communication impact in the
system of new product sales.

Theme 4. The competitiveness and quality in the
marketing of innovative tourism product.
Lecture 4.

4.1. Estimation parameters of quality of innovative
4 tourist services. 2/- 6
4.2. Factors of negative affecting on the quality of

tourist services.
4.3. Perspective directions of providing tourist service
quality.

Theme 5. Technical support modern tourist
office and the use of Internet technologies in

tourism.
Lecture 5.
5.1. Features of technical support in the modern tourist
5 |office. 2/2 6

5.2. Classification of the hardware in information
technologies.
5.3. Criteria for selection of technical support means.
Seminar 1.
Making a list of the optimal number of office
equipment for use in the field of tourism.

Theme 6. Internet marketing technologies in
promoting innovative forms of Ukrainian tourist
product.

Lecture 6.

6.1. Types of information technologies in practical

activity of tourism enterprises.
6 |6.2. The impact software products of information 2/2 6
retrieval character the operation of the tourist
industry.
6.3. Advantages of Internet use in marketing strategies
of tourism industry.
Seminars 2.

Analysis of marketing technology called in the

promotion of the tourist product.
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Theme 7. Innovative multimedia technologies in
tourism.
Lecture 7.
7.1. Basic information about multimedia technologies.
7.2. Directions of multimedia technologies use in the
7 |activities of companies in tourism field. 2/2 6
7.3. The creation and use of virtual travel.
7.4 Electronic catalogs and their Internet-variants in
tourism industry.
Seminar 3.
Features of virtual travel creation and their impact
on the final tourism product.

Theme 8. Extreme tourism as a new kind of
innovation in tourism.
Lecture 8.
8.1. Water kinds of extreme tourism.
8.2. Air kinds of extreme tourism.
8 |8.3. Ground types of extreme tourism.
8.4. Mountain types of extreme tourism.
8.5. Exotic types of extreme tourism.
Seminar 4.
Detection of positive and negative aspects in every
kind of adventure tourism.

4/2 | 8

Theme 9. Methods of protection of personal
information in tourism activity.
Lecture 9.

9 |9.1. The main types of malicious software. 2/2 10
9.2. The main sources of office computers and mobile

devices contamination.
Seminar 5.
Getting the skills of protection from malware.

Total: 20/10 | 60
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